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ABSTRACT 

 

The Influence of Product Assortment and Store Atmosphere on Revisit 

Intention with Customer Satisfaction as an Intervening Variable on Street Boba 

Drinks Consumers  

(Study on Street Boba Consumers, Tunjungan Branch Surabaya) 

 Oleh : 

NATASYA DEWI YULIYANTI 

natasyady@gmail.com 

Dr. Santirianingrum Soebandhi, SE, M.com 

 

The food and beverage industry is a leading sector in Indonesia. Changes 

in people's consumption patterns that are increasingly modern require this business 

to retain its customers by providing a variety of products and store atmosphere that 

can create customer satisfaction. The object of this research is the consumer of 

Boba (Street Boba) drink, which is a drink from Indonesia which has experienced 

rapid growth since its establishment in 2020. The sample of this research is 100 

respondents using purposive sampling technique. The data analysis used in this 

study is path analysis, Sobel test, and hypothesis testing using SPSS 20 software. 

The results of this study indicate that product assortment has affect on customer 

satisfaction, store atmosphere has affect on customer satisfaction, customer 

satisfaction has affect on revisit intention, product assortment has affectt on revisit 

intention, store atmosphere has affect on revisit intention, customer satisfaction 

mediates product assortment on revisit intention, customer satisfaction mediates 

store atmosphere on revisit intention. 

 

Keywords: Product Assortment, Store Atmosphere, Customer Satisfaction, Revisit 

Intention.
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ABSTRAK 

Pengaruh Product Assortment dan Store Atmosphere Terhadap Revisit 

Intention Dengan Customer Satisfaction Sebagai Variabel Intervening Pada 

Konsumen Minuman Street Boba 

(Studi Pada Konsumen Street Boba Cabang Tunjungan Surabaya) 

Oleh : 

 

NATASYA DEWI YULIYANTI 

natasyady@gmail.com 

Dr. Santirianingrum Soebandhi, SE, M.com 

 

Industri makanan dan minuman merupakan sektor unggulan di Indonesia. 

Perubahan pola konsumsi masyarakat yang semakin modern menuntut bisnis ini 

untuk mempertahankan konsumennya dengan menyediakan ragam produk dan 

suasana toko yang dapat menciptakan kepuasan pelanggannya. Obyek penelitian 

ini adalah konsumen minuman Boba (Street Boba) yang merupakan minuman asal 

Indonesia yang mengalami pertumbuhan pesat sejak didirikan pada tahun 2020. 

Sampel penelitian ini berjumlah 100 responden dengan menggunakan teknik 

purposive sampling. Analisis data yang digunakan pada penelitian ini adalah path 

analysis, uji sobel, dan uji hipotesis dengan menggunakan software SPSS 20. Hasil 

dari penelitian ini menunjukkan product assortment berpengaruh terhadap 

customer satisfaction, store atmsophere berpengaruh terhadap customer 

satisfaction, customer satisfaction berpengaruh terhadap revisit intention, product 

assortment berpengaruh terhadap revisit intention, store atmsophere tidak 

berpengaruh terhadap revisit intention, customer satisfaction memediasi product 

assortment terhadap revisit intention, customer satisfaction memediasi store 

atmsophere terhadap revisit intention. 

 

Kata Kunci: Product Assortment, Store Atmosphere, Customer Satisfaction, 

Revisit Intention 
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