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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Viral Marketing,
Online Marketing dan Lifestyle terhadap Buying Decision pada pengguna
Smartphone Iphone yang berkunjung di Jokopi. Berdasarkan hasil 100 responden
yang diambil berdasarkan purposive sampling. Sampel yang diambil adalah kon
sumen yang pernah membeli dan menggunakan smartphone iphone. Tekhnik
analisis data yang digunakan Analisis regresi linier berganda. Hasil analisis pada
penelitian ini menujukan bahwa Viral Marketing tidak berpengaruh terhadap
Buying Decision, Online Marketing berpengaruh terhadap Buying Decision,
Lifestyle berpengaruh terhadap Buying Decision dan Viral Marketing, Online
Marketing dan lifestyle berpengaruh terhadap Buying Decision.

Kata kunci: Viral Marketing, Online Marketing, Lifestyle dan Buying Decision
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ABSTRACTION

This study aims to determine the effect of Viral Marketing, Online Marketing and
Lifestyle on Buying Decision on Iphone Smartphone users who visit Jokopi. Based
on the results of 100 respondents who were taken based on purposive sampling.
The samples taken are consumers who have bought and used an iPhone
smartphone. The data analysis technique used was multiple linear regression
analysis. The results of the analysis in this study indicate that Viral Marketing has
no effect on Buying Decision, Online Marketing has an effect on Buying Decision,
Lifestyle has an effect on Buying Decision and Viral Marketing, Online Marketing

and lifestyle has an effect on Buying Decision.

Keywords: Viral Marketing, Online Marketing, Lifestyle dan Buying Decision
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