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ABSTRAK 

  

Penelitian ini dimaksudkan untuk menganalisa pengaruh Inovasi Produk, 

Orientasi Pasar dan Budaya Organisasi terhadap Kinerja Usaha dengan variabel 

intervening Keunggulan Bersaing. Penelitian yang dilakukan di Kabupaten 

Bojonegoro, Jawa Timur ini melibatkan   pelaku usaha industri kreatif Agrikultur, 

kriya dan kuliner. Metodologi, metode pengumpulan data dilakukan dengan 

wawancara dan penyebaran kuesioner terhadap 100 pelaku usaha dengan teknik 

Probability Sampling dengan system pengambilan sampling secara systemic 

random sampling. Hasil jawaban kuesioner diberikan skala menurut Skala Likert 

dengan skor 1-5. Selanjutnya data dianalisa dengan menggunakan perhitungan 

SEM dengan software SmartPLS versi 3.0. Data dianalisa dengan Analisa 

Pengaruh dengan Model Pengukuran (Outer Model) dan Model Struktural (Inner 

Model).  

 

Hasil penelitian : Variabel Inovasi Produk tidak berpengaruh signifikan 

terhadap kinerja usaha. Tetapi Inovasi Produk memiliki tingkat keterpengaruhan 

yang lebih tinggi terhadap Kinerja Usaha  jika didorong oleh variabel intervening 

keunggulan bersaing. Meskipun hasilnya positif tapi belum signifikan. Variabel 

Orientasi Pasar tidak berpengaruh signifikan terhadap kinerja usaha  secara 

langsung maupun setelah didorong oleh variabel keunggulan bersaing. Bahkan 

menghasilkan nilai yang lebih kecil. Budaya Organisasi berpengaruh langsung 

positif dan signifikan terhadap kinerja usaha justru tanpa didorong oleh variabel 

intervening Keunggulan bersaing. Jika melibatkan Variabel Intervening 

Keunggulan Bersaing justru menghasilkan hubungan yang negative. Dari hasil 

yang diperoleh maka Pemerintah Kabupaten Bojonegoro diharapkan lebih agresif 

lagi dalam upaya pemberdayaan UMKM Industri Kreatif Agrikultur. Sehingga ke 

depan UMKM tersebut bisa lebih berperan secara signifikan dalam memutar roda 

perekonomian di Kabupaten Bojonegoro 

 

Kata Kunci: UMKM, Industri Kreatif, Inovasi Produk, Orientasi Pasar, Budaya 

Organisasi, Keunggulan Bersaing, Kinerja Usaha 
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ABSTRACT 

 

 This study is intended to analyze the effect of Product Innovation, 

Market Orientation and Organizational Culture on Business Performance with 

Competitive Advantage intervening variable. The research, which was conducted 

in Bojonegoro Regency, East Java, involved entrepreneurs in the creative 

industries of agriculture, craft and culinary. Methodology, the method of 

collecting data is by interviewing and distributing questionnaires to 100 business 

actors using the Probability Sampling technique with a systemic random sampling 

system. The results of the questionnaire answers are given a scale according to the 

Likert Scale with a score of 1-5. Furthermore, the data were analyzed using SEM 

calculations with SmartPLS version 3.0 software. The data were analyzed by 

Influence Analysis with the Measurement Model (Outer Model) and Structural 

Model (Inner Model). 

  

 The results of the study: Product Innovation variable has no significant 

effect on business performance. But Product Innovation has a higher level of 

influence on Business Performance if it is driven by the intervening variable of 

competitive advantage. Although the results are positive but not significant. The 

Market Orientation variable has no significant effect on business performance 

directly or after being driven by the competitive advantage variable. It even results 

in a smaller value. Organizational culture has a positive and significant direct 

effect on business performance without being driven by the intervening variable 

Competitive advantage. If it involves Competitive Advantage Intervening 

Variables, it produces a negative relationship. From the results obtained, the 

Government of Bojonegoro Regency is expected to be even more aggressive in 

efforts to empower MSMEs in the Agricultural Creative Industry. So that in the 

future these SMEs can play a more significant role in turning the wheels of the 

economy in Bojonegoro Regency 

 

Keywords: MSMEs, Creative Industry, Product Innovation, Market Orientation, 

Organizational Culture, Competitive Advantage, Business Performance 
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