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ABSTRAK

Penelitian ini membahas tentang persepsi kualitas, citra merek dan variasi produk
minat beli ulang konsumen wardah di Surabaya (studi kasus mahasiswi
Universitas Wijaya Kusuma Surabaya). Tujuan penelitian ini adalah untuk
mengetahui apakah terdapat pengaruh persepsi kualitas, citra merek dan variasi
produk minat beli ulang konsumen wardah di Surabaya. Populasi yang digunakan
dalam penelitian ini adalah seluruh mahasiswi yang masih aktif di semester genap
2020/2021 yang pernah membeli produk kosmetik wardah dan menggunakannya
lebih dari satu kali. Teknik pengambilan sampel dalam penelitian ini dilakukan
dengan menggunakan metode purposive sampling sebesar 85 responden. Hasil
penelitian ini menunjukkan bahwa persepsi kualitas, citra merek dan variasi
produk berpengaruh signifikan terhadap minat beli ulang konsumen wardah di
Surabaya.

Kata Kunci : Persepsi Kualitas, Citra Merek, Variasi Produk dan Minat Beli
Ulang



ABSTRACT

This study discusses the perception of quality, brand image and product variations
repurchase intention of wardah consumers in Surabaya (a case study of a student
at Wijaya Kusuma University Surabaya). The purpose of this study was to
determine whether there is an effect of perceived quality, brand image and product
variation repurchase intention of wardah consumers in Surabaya. The population
used in this study were all female students who were still active in the even
semester of 2020/2021 who had bought Wardah cosmetic products and used them
more than once. The sampling technique in this study was carried out using a
purposive sampling method of 85 respondents. The results of this study indicate
that perceived quality, brand image and product variation have a significant effect
on the repurchase intention of wardah consumers in Surabaya.

Keyword : Perception of Quality, Brand Image, Product Variations and
Repurchase Interest



